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To; Richards, M, Young, Mark, Fusco, Peter J., Sorrentino, R A., Alese, Louann F. 
From: Perez, F J. 

Posted: 8/20/97 12:28 
Opened; 8/25/97 12:28 
Subject: W/W 2 Days in Nassau Division 


To; Mark Young 
From; Frank Perez 
Re: W/W 




Mark, 

On Wed 8/13/971 work with ASR Peter Fusco and RR Pat Glynn 
On Friday 8/15/97 1 Work with ASR Richard Sorrentino and RR Patty Farr 

Retailers were aware of NO BULL/ No Additives Winston and were receptive to the brand and the new advertising. Most 
i retailers felt that Winston was selling the same or better than in the past. 

Only one retailer informed us that his Winston sales have dropped and that his customers are looking for the old pack. 

Overall, Winston customers have accepted the change and are satisfied with the flavor. 

Competitive smokers were given free packs and explained the NO BULL Story and for the most part were satisfied with 
the taste and the story. 

I had a great three days in the Nassau Division and look forward to spending more time in the field. 

Sincerely 
Frank Perez 
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Source: https://www.industrydocuments.ucsf.edu/docs/hjynOOOO 
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